
2017-18 Flu Season 
Immunize Nevada Activities to Date



Flu Season Challenges 

Challenge 1

Broad Recommendation

With the 6 months and 
older CDC 
recommendation, it’s 
challenging to focus the 
flu vaccine message to 
key audiences. 

Challenge 2

Cuts to Resources

Reduced budgets 
impacted availability to 
provide flu clinics at 
community sites, which 
may have affected access 
to vaccines for those 
considered high-risk.

Challenge 3

Fake news vs Reality

While misinformation is 
part of every flu season, 
this year we battled 
inaccurate media reports 
of vaccine effectiveness 
+ the seriousness of a 
severe flu season. 



Flu Funding

Pandemic Flu Grant

$174,072 subgrant from 
the State Immunization 
Program. Covered all flu 
campaign costs: 
outreach, materials, 
media, and personnel 
statewide. 

Private Funding

$4,000 from Saint Mary’s. 
Covered the InFLUencer 
Awards in Northern and 
Southern Nevada, 
National Influenza 
Vaccination Week 
(NIVW) activities, and flu 
materials. 

Goal is to maximize 
limited resources while 
communicating effective 
messages and providing 
resources before 
(preventive) and during 
(reactive) flu season. 

Communications



198,844

10/10/17

397,314

As of 11/14/17

484,240

As of 12/13/17

531,403

As of 1/16/18

560,473

As of 1/31/18

Influenza Doses Administered (all ages) via Nevada WebIZ. Up 
4.5% over last reported total for 2016-17 flu season (536,039)



Key Activities 

Postcards

Reminder Postcard

Sent to all households 
with a child 6 months - 2 
years old without a flu 
vaccine dose in WebIZ as 
of November 8, 2017. 
15,063 cards sent; 
returns still arriving.

Community Clinics

Flu Shots at Events

Partnered with more than 
60 events and health 
fairs to ensure flu 
vaccine was available in 
a variety of zip codes. 
Over 2,400 flu shots 
provided (reporting not 
complete)

Advertising

Flu specific Facebook ads 
were seen 154,858 times. 
Additionally, we had over 
250,000 non-paid impressions 
for related posts. 

We received an average 29:1 
Return on our TV/Radio Ads 
for a value of $775,000. We 
are still receiving reports. 





Questions for 
Discussion

How can we improve flu outreach in 
Nevada? What barriers have you 
observed this flu season? What has 
been successful? What messages 
do you think were effective? What 
myths are still circulating?

How can we ultimately raise our flu 
immunization rates? 


